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About E.W. Scripps ● E.W. Scripps is one of the nation's largest 
independent TV station owners. 

● 33 television stations and 34 radio stations. 

● Working to stay ahead of the ways in which 
people use technology to find news and 
information.



The Incredible 
Age Expo

● Planning a first time event called, The 
Incredible Age Expo in Tucson, AZ. 

● It’s about health & wellness, travel, sports, 
leisure, recreation, upgrading & downsizing.

● It’s designed for late- career & early 
retirement baby boomers. 

● This expo will explore the multitude of 
options available as these “Incredible Agers” 
make choices for themselves, their grown 
children, and their own aging parents.



Personas ● Generation, adults 50+ years of age.

● Develop a campaign plan targeted towards 
millennials, and identify how it would be 
utilized across multiple channels (website, 
social, etc.).

● This would include all aspects of our 
marketing strategy with digital, radio and TV.



Pre Events
             Bear Down Friday

● Main Gate Square
● Date(s): September 1st, 8th

  

   Coca-Cola Fan Fiesta

● Intersection of University 
Blvd and Cherry Ave

● Date: September 2nd

   
             Interactive Booth

● T-Shirt Giveaway ~$520
● Photo backdrop/props  ~$400 
● #IncredibleAge



Snapchat Campaign
                  Advertisement via Snapchat Geofilter

● Introduction
● Estimated cost: $500-$1,000
● Run times
● Process



Snapchat Campaign

 













Media Properties
Radio & TV

● TV
○ The Morning Blend
○ ESPN Tucson

■ On demand
○ CW Tucson

■ On demand 
● Radio

○ The Mix, 94.9
○ The Groove, 106.3
○ ESPN Tucson, 104.9

Digital

● The Incredible Age App
● #IncredibleAge, #IncredibleAgeExpo2017, 

#IncredibleAdventure, #IAE2017



Digital Properties The Incredible Age app

● Event information 
○ Maps, presenters, and schedule.

● Make and save your event schedule 
○ Login captures email.

The Incredible Age App - Click for 
Commercial!

https://drive.google.com/a/email.arizona.edu/file/d/0B2ExbvqbwD_lTkE3czBQandrOEU/view?usp=sharing
https://drive.google.com/a/email.arizona.edu/file/d/0B2ExbvqbwD_lTkE3czBQandrOEU/view?usp=sharing


Digital Properties
(cont.)

● Choose Your Own Adventure!
○ Travel & Leisure

■ Hiking With Pets
■ Roadtrip Fundamentals
■ Round The World, Easy

○ Personal Finance
■ Midlife Financial Planning
■ Estate Planning

○ Health & Wellness
■ Organic Kitchen
■ Local Breweries
■ DIY Craft Beers
■ 2 wk Vegan Starter Kit

○ UA vs Houston Pre-Game Experience
■ Zipline / rock climbing
■ BMX Throwback
■ The Real World (your 1-day personal 

reality show)
■ VR Football
■ Facepainting

○ Casino Gaming Room & VR
■ Intro to Casino Gaming

● Table and slots
● GenNext (table games and new 

age slot games)



Sched ● DIY app platform
○ Supports desktop and native Android 

and Apple interfaces.
○ Login capture

■ Allows guests to save unique 
event information across 
multiple platforms

● Customizable
● Budget-conscious 

○ $3,000.00 
○ Supports download and login for 2,500 

users across desktop, Android, and 
Apple platforms.



Sched
(cont.)

PrettyLinks (@ prettylinks.com)

● Unique web addresses for Radio, TV & CW 
Tucson On Demand CTAs

● Analytics (helps to monitor and segment 
traffic)

● $47, $97, and $197 per year.

Follow-up

● Captured emails segment to Pre-Event and 
Meet & Greet email campaigns (with further 
segmenting within)

● #IncredibleAge meet your 
#IncredibleAdventure



Email Outreach Call to Action:

● Attract “snowbirds” to the event

Email:

● Reach out to older people who are not 
currently residing in Arizona prior to the 
event. 

● Partner with Green Valley residences to 
share email listserv. 

● Work with Green Valley housing to 
incorporate Incredible Age Expo ad to their 
newsletter.

● Social media partnership: have residencies 
share Facebook posts on their social media 
accounts. 



Meet and Greet and 
Giveaways

Call to Action:

● Engage “baby boomer” audience with a meet 
and greet with Delilah and James Supp while 
engaging millennials.

Marketing: 

● KMXZ Radio ad
● Millennial listeners and older adults

Giveaways to first 100 people:

● Fidget spinner, ~ $300
● Tote bags / drawstring bags, ~ $240 
● Food vendor coupons, promotional 



Thank you! Questions?


